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By Kim Maya Sutton

Diplomica Verlag, 2013. Taschenbuch. Book Condition: Neu. Neu
Neuware; original eingeschweisst; Rechnung mit MwSt.; new
item, still sealed; - This study focuses on business-to-consumer
(B2C) e-marketing in the publishing industry. Random House
CEO Dohle suggested a transition from B2B marketing to B2C
marketing and Shatzkin, CEO of The Idea Logical Company,
added this transition would be a good way to strengthen brands
in publishing, and attract loyal individual consumers. Publishers
are already making varying use of the internet and social media
in 2011. This research first analyzes existing literature on
marketing and e-marketing, particularly in the publishing
industry. It then focuses on seven publishers online presences,
and their interaction with individual consumers on the internet
and social media, based on the author s education in computer
sciences, management, and publishing. The case study research
is exploratory, phenomenological, and framed within an
interpretive research paradigm. The findings are recorded in a
structured dissertation, with screenshots of the relevant
publishers websites. The seven publishers are categorized
according to Bernoff s stages in Managing Social Technology,
and the research findings are linked back to literature,
discussed, and best practices are identified. As there is very little
literature on B2C e-marketing in the publishing...
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This book is definitely worth acquiring. I have go through and so i am certain that i will likely to read through again
again in the future. Its been printed in an exceptionally basic way in fact it is only a?er i finished reading this
publication in which actually altered me, change the way in my opinion.
-- Andr es B a shir ia n      

Comprehensive guide for publication fanatics. This really is for all who statte there had not been a well worth reading
through. I discovered this ebook from my dad and i encouraged this book to find out.
-- La cy Goldner  
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